
Reporting Period: June 2024 - July 2024

40  taxis 30 days aired 22 072  Collective Hours

Campaign Report

Brand: ESKOM

Kindly note that impressions are based on camera analytics and should be used as averages NOT actual figures

Engagement 
Report

GENDER 
SPLIT

AGE 
GROUP

ROUTE 
SPLIT

IMPRESSIONS

2.9M
2 916 412

19y-34y

1,6M
1 642 823,4

35y +

508K
508 554,9

Males

1,4M
1 412 504,31

Females

1,5M
1 503 907,69

0-18y

765K
765 033,7

Bara Taxi Rank
12,7%

MTN Taxi Rank
16,9%

Bree Taxi Rank
16,7%

Maponya Mall
5%

Maboneng
5,1%

FNB Stadium
2,6%

Helen Joseph
2,3%

China Mall 
Fordsburg)

2,9%

Meadowlands
2,9%

Jabulani Mall
4,6%

Other
28,1%

CAMPAIGN ROUTE MIX




